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. EXecutive oummary oo

India’s Esports ecosystem is at a clear inflection point. A first-ever, Esports players-led national report
by JetSynthesys, with survey conducted by YouGov shows that Indian Esports athletes are increasingly
viewing Esports as a serious, long-term career opportunity rather than a casual pursuit. 83% of daily
Esports players believe Esports is financially viable, with nearly half describing it as very viable, while
three out of four have considered pursuing Esports professionally. Ambition today extends beyond
competitive play, with players actively exploring roles across streaming, content creation, coaching,
analytics and team management, signalling the emergence of sports as a broad, multi-layered professional

ecosystem.

However, the study also highlights a critical gap between aspiration and structure. Despite rising confidence
and growing recognition of Esports, career stability remains the biggest concern, driven by financial
uncertainty, limited long-term pathways and lingering social stigma. Players consistently point to the need for
stronger institutional support, including clearer regulation, infrastructure, education integration and brand-backed
opportunities, to enable sustainable careers. The findings underline that while India’s esports talent and intent are
firmly in place, the next phase of growth will depend on how effectively the ecosystem builds durable pathways that
convert momentum into lasting professional outcomes.
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Esports as a

Viable Career

(o)
83 /O of daily Indian esports players
see esports as financially viable, nearly

half call it very viable, and 3In4
have considered going professional.
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Careers Beyond
Competitive Play

Esports is evolving into a multi-layered
(o)
\ career ecosystem, with 81 /o aspiring

(o)
to be athletes or creators and 56 /0
exploring roles like coaches, analysts, and
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Streaming is emerging as the most ‘

/ Rise of Streaming
& Monetisation

(o)
accessible income pathway, with 77 /o
of players already seeing monetisation
opportunities beyond tournaments.
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/ \ team managers.

/ Esports Through a
Sporting Lens

Esports is increasingly viewed through a

o
sporting lens, with 59 /O placing it on
par with physical and mental sports and

(o)
80 /0 watching tournaments at least

\ once or twice in a month.

Capabilities Built
Through Esports
87% associate esports with

high-performance skills like strategic
thinking and rapid decision-making, while

(o)
71 /0 credit it with building discipline,
focus, and consistency.




Research Methodology & Study Design

Target Group
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Esports Titles Overview
Types of Esports Games Played
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76% of daily Esports players mention they play shooter games.

52% of daily Esport players say they play shooter games everyday.

Thus, 2 out of 3 (68%) of daily Esport players who play shooter games play this type of game daily.
64% of daily Esports players who play mobile strategy games say they play this type of game daily.
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Mobile Strategy
64%

Shooter

68%

PC/Console

Strategy
64%

Types of Esports games being played everyday
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Esports Titles Overview
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Additional Insights

of GenZ daily Esports players play of male Millennial daily Esports players of male Millennial daily Esports players

shooter games daily. and clgle

of Millennial daily Esports players play of female Millennial daily Esports of female Millennial daily Esports players

shooter games daily. players say they play digital sports say they play digital racing games
games (cricket/football) everyday. (car/bike).
While only 22% of male GenZ daily Esports While only 28% of male GenZ daily Esports
players and 26% of female GenZ daily players and 30% of female GenZ daily

Esports players say so. Esports players say so.
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